FUTURE OF
SOCIAL MEDIA

IIIII

TRE és CHALLENGES, -t
DPPDRTUNITIES e



¢} sikhona
"

TABLE OF CONTENT

Executive Summary ]

Introduction 2

Current Market

Overview .

Emerging Trends in Social Media: 4

Al and Machine Learning

Emerging Trends in Social Media: 5

Shert-Form Video Dominance

Emerging Trends in Social Media: 6

Social Commerce & Shoppable Posts

Emerging Trends in Social Media: v

Metaverse and Virtual Reality

Emerging Trends in Social Media: 8

Decentralized Social Media

Conclusion 9
10

References



S sikhona
wr

Executive Summary

The social media landscape is undergoing rapid fransformation,
driven by technological advancements, shifting user preferences,
and evolving regulatory frameworks. As of 2024, over 4.7 billion
people globally are active on social media, with platforms like
TikTok, Facebook, Instagram, and YouTube leading the way in user
engagement and content creation. The increasing integration of
artificial intelligence, short-form contfent, and social commerce is
reshaping how users interact with platforms, while privacy concerns
and content moderation challenges are pushing companies to
rethink their strategies.

This whitepaper will explore these emerging frends, key challenges,
and growth opportunities in the social media space. We will
highlight how Sikhona, with its flagship product DoYou, is poised to
take advantage of these trends with innovative solutions, a strong
commitment to user privacy, and a clear monetization strategy.

With a projected user base of 10 million by February 2025 and 50
million by December 2025, Sikhona is set to become a major player
in the industry.

m DoYou
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Introduction

The Evolution of Social Media

Social media has evolved significantly over the past decade,
transforming from simple communication tools into platforms that shape
cultural conversations, influence consumer behavior, and drive global
business operations.

As of 2023, social media accounts for over 50% of global ad spend in
the digital advertising space, with projections estimating it will reach
nearly $207 billion in ad revenue by 2025

With over 4.7 billion active users worldwide, platforms like TikTok,
Instagram, and Facebook have become the digital town squares where
people connect, share confentf, and build communities. The competition
for user attention is fierce, and platforms are continuously innovating to
maintain and grow their user bases.
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Qﬁl Current Market Overview

e TikTok has emerged as a dominant force,
surpassing 1 billion active monthly users in
2022. The platform’s short-form video
content model is setting the standard for user
engagement, with the average TikTok user
spending an average of 95 minutes per day
on the app in 2023.

® Instagram Reels and YouTube Shorts have
rapidly adapted to this trend, contributing to
Instagram's 2 billion active monthly users
and YouTube's 2.5 billion users by 2023.

e Social Commerce is projected to generate
$1.2 trillion in revenue by 2025, with
platforms integrating e-commerce directly
into user feeds through shoppable posts and
influencer-driven marketing strategies.
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{ Emerging Trends in Social Media

@ 1. Al and Machine Learning

Al and machine learning have become integral to the user
experience on social media. From personalized content
recommendations fo enhanced ad targeting, Al is reshaping
how users interact with platforms. 76% of users report
engaging more with content that is algorithmically curated
based on their preferences, which helps platforms retain
attention and drive engagement.

e Content Personalization: Platforms like TikTok and
YouTube have mastered the art of Al-driven content
personalization, using algorithms that learn user
behaviors to serve tailored content. This approach is
crucial for increasing user retention, with platforms
reporting 30% higher engagement rates from
personalized content feeds.

e Content Moderation: Al is also playing a role in
identifying and moderating harmful content, a growing
necessity as platforms face challenges  with
misinformation and abusive behavior. It is estimated that
90% of inappropriate content on platforms like
Facebook is detected by Al before it reaches human
moderators.
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I3 2. Short-Form Video Dominance

Short-form video has revolutionized social media
engagement. In 2023, short-form video content drove
80% of all mobile data consumption and continues to
dominate user interaction metrics. TikTok, the pioneer of
this format, continues to influence how other platforms
like Instagram Reels and YouTube Shorts shape their
offerings.

e TikTok: With over 1 billion
monthly active users as of
2022, TikTok has fransformed
short-form content info a
cultural phenomenon.  The
platform's average user now
spends 95 minutes per day
watching short clips, and it

boasts a user retention rate of
over 60%.

* Instagram Reels & YouTube Shorts: Instagram
reports that 20% of all time spent on the app is
now dedicated to watching Reels, while YouTube
Shorts has seen over 50 billion daily views in
2023, highlighting the widespread adoption of this
format across platforms.

5
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‘@)’ 3, Social Commerce & Shoppable Posts

Social media is not just for sharing
content anymore; it has become a
powerful engine for commerce. Social
commerce is projected to grow to $12
trillion by 2025, driven by platforms
integrating e-commerce functionality
directly into user feeds. Consumers are
now able to discover, browse, and
purchase products without leaving the
app, creating a seamless shopping
experience.

¢ |Instagram and Pinterest have been at the forefront of
social commerce, introducing shoppable posts,
influencer-driven campaigns, and checkout features
directly within the app. 62% of consumers report making
purchases directly through social media platforms.

¢ |nfluencer Marketing: Influencers play a crucial role in
social commerce. In 2023 influencer-driven sales
accounted for $16.4 billion, and this trend is expected
to grow as brands continue to invest in influencer
partnerships for product launches and campaigns.
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79 4. Metaverse and Virtual Reality

The rise of the metaverse presents
exciting opportunities for social
media platforms to create immersive
digital environments. Companies like
Meta (formerly Facebook) have
invested heavily in building the

metaverse, predicting it will be a
$800 billion market by 2024

Social media platforms are beginning
to explore how virtual reality (VR)
and augmented reality (AR) can
enhance user experiences, offering
virfual events, shopping experiences,
and even social intferactions.



S sikhona
"

T
"\ﬁg’ 5. Decentralized Social Media

Decentralized platforms are gaining traction as users seek more
control over their data and content. Platforms like Mastodon
and Diaspora offer decentralized alternatives to traditional
social networks, where users have ownership of their data and
no single entity controls the platform. With growing concerns
about privacy and data exploitation, decentralized social
media represents a potential shift in the industry.



Conclusion

The future of social media is defined by rapid
innovation and evolving user expectations.
Platforms must adapt fo emerging frends like Al-
driven personalization, short-form video, and
social commerce while addressing key
challenges such as privacy concerns, content
moderation, and platform fatigue.

Companies that sfay ahead of these trends, such
as Sikhona with its DoYou platform, will be well-
positioned to thrive in this dynamic environment.

By focusing on cutting-edge technology, user
experience, and diversified monetization
strategies, DoYou is poised to become a leader
in the next phase of social media evolution.
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